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Computer printout from the MAD compiler at the University of Michigan showing a character 
drawing of MAD Magazine's Alfred E. Neuman and the phrase “What Me Worry” following an er- 


ror, c. 1960. Public domain. 
Larry Penner vouches that “the Democrats could run Mad magazine’s ‘What, Me Worry?’ Alfred E. Neu- 
man for president and still carry the Empire State by a wide margin’ (“True blue New York,’ Queens 
Chronicle, August 27). That’s a harsh assessment ... of Neuman. Unlike Democratic politicians in solidly 
blue states, or Republicans in their red-state counterparts, he had real rivals to contend with. 


For decades, the dimwitted mascot of the irreverent humor institution risked losing customers to com- 
parably foolish competitors, like Cracked magazine’s Sylvester P. Smythe and Sick magazine’s Huckleber- 
ry Fink. “Mad‘s Maddest Artist” Don Martin found gainful employment in becoming “Cracked's 
Crackedest Artist.” Fink’s “Why Try Harder?” is a more fitting slogan for political machines that have min- 
imal incentive to serve their electors than the “What, Me Worry?” which obviously inspired it. 


Cracked may have cracked jokes about how it had “a fan base primarily comprised of people who got to 
the store after MAD sold out.” Yet while it competed with Mad for the same pool of pocket money, cus- 
tomers who picked both, neither, yet another funnybook, or candy would get their choice. If they wound 
up wasting their time (and money), it would not be due to having to settle for a lesser-evil imposition. 


Only reader loyalty could ensure the permanence of such perennial Mad features as the Fold-In or Spy 
vs. Spy (which long outlived the Cold War it originally satirized). Even a feature as mild as Dave Berg’s 
“The Lighter Side Of ...” did more to keep up with the times than politicians who yearn for a return to the 
staidness of the 1950s (minus such upstarts as the early Mad to skewer it). 


Alfred E. Neuman For President mock campaigns have always had self-deprecating slogans like “He'll 
keep all his promises because he promises nothing!” and “At least he’s honest about his idiocy!” But mov- 
ing more of the scope of social interaction to the realm of free association and voluntary choice — and 
not only, but especially, activities far more serious and consequential than gag magazines — would be a 
very smart thing to do. 


New Yorker Joel Schlosberg is a contributing editor at The William Lloyd Garrison Center for Libertarian Advo- 
cacy Journalism. 
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